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Title of paper         Communications 
 

Presented by  
        

Mark Templeton, Head of Communications 

Sub-committee 
 

Not applicable 
 

 

Purpose of Paper  and Executive Summary 

To update the board on our latest communications work and digital progress. This 
includes updates on our new website, our social media activity and media coverage 
of the Garden City. 
 

EDC business plan 
and KPIs 
 

Communicating  what we do and what is happening in the 
Garden City underpins our business plan and relates to 
every aspect of KPIs 
 

Recommendation For information only 
 

Annexes A:  Media  

Delegation             Not applicable 

 

Financial impact None 

Legal impact  None 

Stakeholder impact          Stakeholder engagement is strengthened and increased 

through the delivery of communication activities  

Sponsor impact None 
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1. New app launch 

1.1 In March we launched a new NHS-backed app with the Healthy New Towns 

Programme which measures people’s walks, runs and cycles and turns them into 

points which can then be used in many High Street retailers or can be donated to 

charity. 

1.2 The app is run by a national company, BetterPoints, which has worked with the 

NHS before as well as similar rewards projects across Europe. We promoted the app 

on our website and social media where it was seen and shared thousands of times. 

1.3 As a result of our publicity, BetterPoints said it has been the most successful app 

launch they have ever done, having previously worked in large cities like Birmingham 

and Manchester, with 350 people downloading and using it in the first two weeks of 

launch. 

1.4 The Ebbsfleet scheme will include a monthly prize draw in the first month where 

users can win £50 of vouchers to spend in stores and £50 to donate to charity. Most 

of the UK’s well-known charities and a local charity, ellenor (correct lower case e) 

which helps families going through terminal illness, are on the app and people can 

easily donate to them if they wish. 

1.5 While we have had some media publicity about the launch, the scheme has been 

driven by our social media where the high numbers of take-up has been achieved. 

1.6 Healthy New Towns and BetterPoints are now looking to get local companies 

involved the scheme so people can also have the option of using their vouchers 

locally. 

 

2. Media  

2.1 Ebbsfleet Garden City featured in two national papers in the last month. The first 

article was in the Daily Telegraph’s property section and featured an interview with 

us and developers about how well the scheme had progressed in the last two years. 

2.2 The article also looked at our Healthy New Towns programme, holding it up as 

an example of what should be happening in all new towns and villages. 
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2.3 An article in the Metro newspaper featured a couple in their early 20s talking 

about how they had been able to get on to the property ladder in Ebbsfleet Garden 

City in a shared ownership scheme. 

2.4 The couple said they had visited a number of areas where new developments 

were springing up, had been priced out of London and had fallen in love with 

Ebbsfleet Garden City on their first visit. 

2.5 The article highlighted how you can get a shared ownership home in the Garden 

City from as little as £91,000, making it affordable for most couples on average 

salaries. 

2.6 Media also covered the launch of a Healthy New Towns landscape competition 

which is being run by the Landscape Institute and is asking for entries which 

challenge the Ebbsfleet topography. 

2.7 The competition featured in several trade publications as well as local press and 

a winner will be announced in September to coincide with the 70-year-anniversary of 

the NHS.  

2.8 Media coverage can be found in Annex A. 

 

3. Website 

3.1 March was the most successful month for EDC’s website since it was relaunched 

in May 2016 with 5,661 individuals looking at nearly 17,000 pages in total. 

3.2 The figures were boosted by the launch of the NHS-app I mention above which 

was the most popular page of the month, attracting more than 1,000 unique views, 

driven by our social media. There are also links to download the app from our 

website. 

3.3 The second highest viewed page was our work for us page which has similar 

figures after two posts were advertised on there in the last few weeks. 

3.4 As next month marks two years since we relaunched the website, I intend to 

bring back to board a report showing the growth of the site over the last two years, 

showing figures month by month and average viewing figures for the last 24 months 

as well as highlighting what our most popular pages have been. 
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4. Social media 

4.1 April’s social media was also boosted by the launch of the app with more than 

150,000 people seeing our posts as well as extensive shares of our communications. 

4.2 This was partly down to specific targeting of community pages on Facebook in 

Dartford and Gravesham to generate interest in the app. 

4.3 As well as a boost in views of our posts, our LinkedIn profile saw the number of 

people following us increase to more than 1,000 people for the first time. Two years 

ago 25 people followed the account. 

 

5. Live streaming of board 

5.1 Last month’s board was watched by 187 people. 

 

6. Video 

6.1 Board will remember that we have commissioned some new drone footage to be 

carried out, showing the progress that has been made with the number of homes in 

Ebbsfleet Garden City since we last used a drone two years ago. 

6.2 Bad weather continues to hamper the new footage being completed and at the 

time of writing this report we continue to wait for two back-to-back days of sunshine 

in order for the drone to go up. 

 

 

 


