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Title of paper         Communications 
 

Presented by  
        

Mark Templeton, Head of Communications 

Sub-committee 
 

Not applicable 
 

 

Purpose of Paper  and Executive Summary 

To update the board on our latest communications work and digital progress. This 
includes updates on our new website, our social media activity and media coverage 
of the Garden City. 
 

EDC business plan 
and KPIs 
 

Communicating  what we do and what is happening in the 
Garden City underpins our business plan and relates to 
every aspect of KPIs 
 

Recommendation FOR INFORMATION 
The Board is asked to NOTE the communications activity. 
 

Annexes Annex A: Media   
Annex B: Dashboard 
 

Delegation             Not applicable 

 

Financial impact None 

Legal impact  None 

Stakeholder impact          Stakeholder engagement is strengthened and increased 

through the delivery of communication activities  

Sponsor impact None 
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1. Media  

1.1 Ebbsfleet Garden City has achieved media coverage in a wide range of titles 

including trade and national press. 

1.2 The Healthy New Towns Landscape Challenge competition attracted coverage 

globally with an estimated online readership in excess of 400 million. 

1.3 The winner of the contest was announced both by us and an external PR firm 

working for the Landscape Institute, which ran the competition for HNT. 

1.4 The winning design was called Halo and appeared to capture media attention 

with its series of man-made islands set across Blue Lake. 

1.5 Fox News produced a video for the technology section of its website, and the 

article was covered by the Mail Online and Daily Mirror. 

1.6 The story was also picked up by Arab News, the largest English language paper 

in the Middle East. 

1.7 It was also covered by local media and all key trade media. 

1.8 We approved a press release announcing our work with GVA as our strategic 

commercial adviser for the central area. The story was used by Property Week and 

other trade titles. 

1.9 Ebbsfleet Garden City was mentioned in articles which announced the Ministry of 

Housing’s new garden communities programme and in an NHS story on the health 

service joining developers to form a new network aimed at providing healthy new 

homes. 

1.10 The Healthy New Towns programme and the success of its fitness app was the 

subject of a programme on Radio 4’s World at One programme. After being 

approached by the programme we sourced a case study who had been using the 

app to be interviewed as well as Kevin McGeough, Director of the Healthy New 

Towns scheme. The show also independently approached a professor at a university 

who supported what we are doing to get people more interested in a healthy lifestyle 

in Ebbsfleet. 
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1.11 A copy of media is at Annex A and Annex B is a dashboard containing news 

sentiment i.e. how stories are perceived in a positive, neutral or negative as well as 

key word trends from stories that have been published. 

2. Website 

2.1 In July the number of individual users visiting the EDC website was 4,015, 

looking at 13,421 pages. In August the figure was 3,378 users looking at 11,229 

pages. 

2.2 The Annex B dashboard now contains a graph showing the number of website 

users month by month from the when we first relaunched the website in 2016. 

2.3 The most popular pages during July and August was our page on the public 

consultation for Grove Road, which is now complete, the Implementation Framework 

page and a preview to the winning designs of the Landscape Design challenge, 

mentioned above. 

3. Social media 

3.1 During July and August our social media posts were seen by an estimated 

200,000 people with the most popular posts being about the Landscape Challenge 

which was being talked about on social media by in excess of 100 organisations. 

4. Live streaming of board 

4.1 The last live stream of board in July attracted 243 views on Twitter and 

Facebook.   

5. Video 

5.1 We recently completed the first of our drone videos showing how work is 

progressing at Springhead Bridge. After the bridge is complete we aim to produce a 

time-lapse video to show the bridge being constructed from start to finish. So far the 

video has attracted more than 1,500 views on our YouTube channel. 

5.2 Our recent drone footage of Ebbsfleet Garden City has been used by the Daily 

Mirror’s website and has resulted in almost 39,000 views to date. 

 

 

 


